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11. Benchmark statements/professional and statutory body requirements covered by the
programme

A number of key external reference points were used to inform the philosophy, rationale and
development of this programme and to ensure compliance and quality. These reference points are:

QMU'’s Vision, Mission and Values statement!

QMU'’s 150 Strategy ( our long term strategic planning exercise, focused on 2025, at which
point it will be 150 years since the institution that is now Queen Margaret University was
established).

QMU'’s Student Experience Strategy

Commission on Public Relations Education report (2006): the professional bond: PR
education for the 215 century?

The European Communication Professionals Skills and Innovation Programme (ECOPSI)3
Chartered Institute of Public Relations (CIPR) recognition criteria

SCQF* Level Descriptors and QAA® Subject Benchmark Statements QAA Scotland
Enhancement Themes Framework®

QMU Taught Postgraduate Attributes’

Professional Association research reports (CIPR and PRCA)

CIPR accreditation criteria are as follows:
Courses seeking full recognition must cover the following five areas:

PR practice which might include its role and scope; writing; commissioning design and
photography; media relations; campaigns; research; planning; social media/digital
communication; CSR; relationship, issues, crisis and reputation management; ethics;
sponsorship; pressure groups and activism; current debates and trends
Communication knowledge and theory which might include the background and
development of PR; systems theory; propaganda; persuasion; power; publics;
coorientation; critical perspectives on PR; Excellence theory; organisational, political and
social culture; change and complexity theories; rhetoric; social psychology including
motivation and influence; ethical theories; how PR impacts upon society politically,
socially, economically and morally

Business skills and knowledge which might include IT skills; financial and budget
awareness; time management; staff management; business planning; marketing;
advertising

Professionalism which might include codes of conduct; regulation; legal
considerations; standards

Specialisms which might include sector specialisations such as financial, consumer,
b2b, health, environmental, leisure etc.; role specialisations such as public affairs,
investor relations, media relations, internal communication, crisis management, marketing
communication, etc.

1 https://www.gmu.ac.uk/about-the-university/vision-mission-and-values/
2



/about-the-university/vision-mission-and-values/
http://apps.prsa.org/SearchResults/view/6I-2006/0/The_Professional_Bond_Public_Relations_Education_i#.WrKTDJq7LZ4
http://apps.prsa.org/SearchResults/view/6I-2006/0/The_Professional_Bond_Public_Relations_Education_i#.WrKTDJq7LZ4
https://www.eacd-online.eu/publications/studies/european-communication-professionals-skills-innovation-programme-ecopsi
https://www.eacd-online.eu/publications/studies/european-communication-professionals-skills-innovation-programme-ecopsi
http://scqf.org.uk/wp-content/uploads/2014/03/SCQF-Level-Descriptors-WEB-Aug-2015.pdf
http://www.qaa.ac.uk/assuring-standards-and-quality/the-quality-code/subject-benchmark-statements
http://www.enhancementthemes.ac.uk/
/media/4009/taught-postgraduate-framework.pdf




Make appropriate use of technology to support and enhance professional practice

Transferable skills that enable the student to ...
Retrieve and analyse information and ideas from a range of print and electronic resources
Communicate and present information and ideas in appropriate forms for diverse
audiences
Apply information skills critically, accurately and effectively, identifying appropriate
sources and apply scientific methods
Successfully interact with others and work as a team showing abilities at different times to
listen, contribute and lead effectively
Be confident and creative problem-solvers who can bring together skills of enquiry,
research, evidence and critical analysis to investigate complex problems and determine
and propose solutions
Take innovative approaches and adapt to changing circumstances
Work and learn independently, exercising initiative, taking personal responsibility and
demonstrating confidence and self-reliance.
Reflect on practice demonstrating a commitment to life long learning
Manage time and resources to meet deadlines and goals
Develop a critical appreciation of sustainability in terms of practice and outcomes

13. Teaching and learning methods and strategies

We adopt a range of specific teaching and learning approaches; these include:
Blended learning.

Teaching involves a range of forms including lecture, seminar, workshop, group working,


http://www.qmu.ac.uk/eportfolio/pdp.htm







Full-time Jan start students would begin with the semester 2 modules, then semester 1 before
moving on to their final project in Jan to April of the following year. Part-time students may start in
either September or January and may take three 20 credit modules in each academic year.

Semester 1 Semester 2 Semester 3
IM194 Media Theory and IM197 Strategic IM201 Masters
Campaigning Communication Planning Communication
and Digital Practice Project
IM218 Digital IM198 Public Affairs OR

Communications

IM200 Masters
Communication
Dissertation

TM186 Designing
Qualitative Research (if
Research Methods (online)
not taken in semester 2)
OR

IM219 Industry-based
Learning and Professional
Development

OR

Option (from a selection
from ASSAM optional
module list)

BM104 Research Methods
(online) (if 20 credit
Designing Qualitative
Research not taken in
semester 1)

OR

IM219 Industry-based
Learning and Professional
Development

OR

Option (from a selection
from ASSAM optional
module list)

PG Diploma, Certificate and other pathways

To gain a PGDip in Strategic Communication and Public Relations, students must gain 120 credits in

the following modules:

Semester 1

Semester 2

IM194 Media Theory and Campaigning

and Digital Practice

IM218 Digital Communications

IM198 Public Affairs

IM197 Strategic Communication Planning

TM186 Designing Qualitative
Research (if Research Methods
(online) not taken in semester 2)
OR

IM219 Industry-based Learning and
Professional Development

OR

Option (from a selection from
ASSAM optional module list)

BM104 Research Methods (online)
(if 20 credit Designing Qualitative
Research not taken in semester 1)
OR

IM219 Industry-based Learning and
Professional Development

OR

Option (from a selection from
ASSAM optional module list)
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16. Criteria for admission
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/media/3962/admissions-policy-updated-july-2016.pdf
/about-the-university/quality/quality-a-z-index/
http://www.qmu.ac.uk/quality/

